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Strategic Designer

Driving innovation in complex ecosystems

Experience & Service Designer and
Strategist with a +20-year track record
of delivering solutions that make a
difference. | drive research, foresight,
vision, and design work.

Collaborated with organisations at every
scale—from 0-1 startups to global
leaders, with varying degrees of maturity
in digital practices.

Led cross-functional teams building
explorations, strategies and solutions
across a range of industries, contexts
and audiences.

Worked on the cutting edge of consumer,
employee and citizen engagement—
Digital Commerce in automotive, fashion
and retail * In-car and adjacent
experiences * the Software-Defined
Vehicle « Retail and Service Operations *
Online Government Services * etc.

Built, (co-)led and mentored global
experience design teams of 20-40
across locations & time zones.

Resurrected the strategy practice in
the experience design team at Volvo.

Defined and executed multi-region
customer research programs.

Co-founded/partnered two startups
in apparel retail & marketing.

Authored whitepapers on sustainable
and connected mobility.

Panel speaker at SxSW on the
adoption of electric vehicles.

Motivated by the urgent need for
radically human- and planet-
centered innovation & creativity to
tackle the challenges and
opportunities of our time.

CORE COMPETENCIES

Design Leadership
Research

Foresight & Strategy
Vision & Concept

Experience & Service Design

INDUSTRIES & CLIENTS
Automotive & Mobility
Volvo, GM, AutoTrader, Manheim

Energy & Sustainability
GE Energy

Finance
Bank of America, GMAC

Retail & Consumer Goods
Target, Coca-Cola, Home Depot

Fashion & Apparel
Prada, Mi Ola Surf, Topology Eyewear

Travel & Hospitality
OpenTable, Hyatt

Technology & Communications
Telenav, AT&T, Sprint

Media
Esquire, Harper's Bazaar

Logistics
DHL

Government
UK Inland Revenue

Agency & Consulting
Sapient, Digitas, Icon MedialLab

WORK AUTHORIZATION

Australia
UK.
US.A.
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EDUCATION

M.Arch
School of Architecture,
Princeton University

B.A.
Columbia University
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CAREER HISTORY
Consulting + Writing
2024-25

Consulting on customer-facing opportunities around the software-defined vehicle,
the transition to electrified mobility, and other sustainability-related projects.

Also writing a series on the transformative potential for digital ecosystems to drive
new uses & value, increase sustainability, and mobilize new populations in the
automotive & mobility sectors.

Lead Experience Design
Strategist : Volvo Cars

San Francisco & Gothenburg
2018-23

At Volvo Cars, | rebuilt the strategy practice within the XD team, and led initiatives

to enhance our understanding, foresight, and product & system design in response

to evolving customer needs, business opportunities, and industry changes. Our
projects spanned close— & long-range horizons:

« A vision for a full-lifecycle, omnichannel learning, purchase and use journey
to transform the acquisition & ownership experience. The ongoing rollout of
capabilities supports continued sales growth, despite the “EV slowdown”.

» Roadmaps for enhancing the charging and energy management experience.

* Led research that redefined our understanding of the key customer benefits
of autonomous driving.

» Developed new experience architectures to extend our capabilities in and
around the car through digital & ecosystem partnerships.

Experience Designer
+ Strategist : OpenTable,
Glint, Various Startups

San Francisco & New York
2014-18

For the OpenTable Restaurant Solutions group, | led the service and
operations strategy to simplify & expedite product trial, adoption, and
learning of their reservations and floor management system—enhancing staff
productivity and improving new customer satisfaction & retention.

| also designed their community-driven support channel to enable quicker
self-service, surface tacit knowledge, and manage support costs.

Founded and worked with early-stage employee success and fashion startups
to define & design their customer experiences, including:

« Glint—a next-generation organizational development platform, where | led
the design of the self-service capability for their growing customer base.

» Co-founded and designed Cult Collection—a community for collective
creativity—enabling fashion enthusiasts to explore their style.

Experience Design Director :
Digitas & Telenav

San Francisco / 2011-13

At Telenav, | built and led a team across California & China, designing:

» The Scout app—a daily personal navigator integrating guidance, maps &
traffic, and local search & discovery into a seamless mobile & car experience.

 Customizations of the core experience for partners—Ford, AT&T, Sprint, Sony.

At Digitas, | led experience design on advertising programs for eBay & Taco Bell.

Creative Director:
Publicis Sapient

Detroit, Atlanta & Chicago
2005-10

| led integrated design teams—unifying user research, concept exploration,
requirements development, brand expression, and experience design activities
for a variety of clients « Productivity applications for Home Depot & DHL «
Dealer management tools for AutoTrader, Manheim and GMAC ¢ Online retail
taxonomy for Target.com ¢ Consumer education comms for GE Energy.

Creative Director, Ul :
Coca-Cola

Atlanta / 2008-09

For the Coca-Cola Freestyle fountain dispenser—a digital beverage platform
offering 100+ flavors at quick serve retail dining outlets nationwide—I drove
the experience design, tying together the brand expression and the digital,
physical & operational elements to deliver an intuitive, holistic and delightful
customer and service experience.

Information Architect : EzGov
Amsterdam & London
2002-05
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Designed the user experience for online citizen-enablement applications
for the UK Inland Revenue and US Dept. of Customs.



